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Abstract

The development of a bank's deposit operations is hampered by a weak sales and
service system. In order to increase its deposit base, credit institutions should pay due
attention to banking marketing, which is an important component in strengthening the
deposit base. It is necessary to pay attention to the following main areas of banking
marketing: the approach to the client, methods of communicating with him, certain
advantages for the client when choosing a particular bank, which allows the bank to get
ahead in the competition, managing the effectiveness of services - all this constitutes the key
techniques of bank marketing.

Keywords

deposit; credit organization; banking activity; bank deposits; attracted funds.

The resources of a credit organization represent the totality of funds that are at
the disposal of the organization and are used to conduct its activities. Resources can
be generated through passive operations. They are usually divided into own and
borrowed funds.

A credit institution must maintain a certain ratio between its own and
borrowed funds. The right to use funds in deposits has banks that have been
granted such a right in accordance with a permit (license) issued in the manner
established in accordance with the law. The bank’s own funds are usually
understood as the various funds that a credit institution creates for the so-called
security of its financial stability, commercial and economic functioning and, of
course, the bank’s profit that the credit institution receives as a result of its
activities.

The bank's equity capital includes the following:

1) authorized (share) capital;

2) bank funds created from profits;

3) retained earnings.
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So, the authorized capital represents the initial capital of a credit organization
in monetary terms, fixed in the bank’s charter, which is formed from proceeds from
the sale of shares, private and public investments. The principles of its formation
depend on the organizational and legal form of the bank and are also determined
by law.

Equity capital for a credit institution is the core of its activity, which makes it
possible to identify its scale and volume of resource attraction. In other words, the
bank’s activities are largely determined depending on the size and structure of
equity capital. According to the method of their accumulation, all raised funds are
usually divided into deposits and non-deposit raised funds. A significant part of
the attracted resources of a credit institution consists of deposits. The issue of
creating resources for credit institutions plays a paramount role, and for banks this
issue is more important than for other economic entities. The reason for this is that
most of the funds with which the bank operates are funds raised for a fee. This
situation creates competition for resources between banks and other financial
institutions. The fundamental methods for credit institutions to attract resources on
a deposit and non-deposit basis are the following:

1) opening and maintaining demand accounts;

2) opening correspondent bank accounts correspondents;

3) attracting funds from individuals for time deposits and time deposits;

4) issue of own debt obligations;

5) attracting loans and borrowings from other banks.

For a bank, household funds are a fairly stable resource due to the fact that the
types of lending operations and the amount of bank income depend on the nature
of deposits. Deposits from the public are also beneficial for the bank because the
current deposits of the population show rather low activity in the movement of
funds. Passive operations enable a credit institution to accumulate temporarily free
funds of individuals, thanks to which the need of economic entities to replenish
missing working capital is satisfied, as well as the population’s need for loans is
met. An important issue when creating an attracted resource base for a credit
organization is determining the cost of sources of attraction. Thus, when
considering the funds raised by their cost, it is worth distinguishing between cheap
and expensive. With this division, demand deposits will act as cheap resources.
More expensive funds are usually called time deposits and interbank loans.
Dividing the bank's attracted resource base by cost is necessary, since when
conducting business it is necessary to focus not only on the volume of funds raised,
but also on the amounts spent on their accumulation.
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There is no doubt that deposit operations are a fundamental factor in the
development and future functioning of a credit institution. As is known, these
operations allow banks to attract funds from individuals, thereby providing
themselves with resources, which, in turn, can further help the credit institution
make a profit by performing other operations using funds raised for deposits.

It is worth noting that deposit transactions can be carried out in any currency.
What are the problems of developing deposit operations of banks? A significant
problem in using the population’s funds in deposits with credit institutions is the
income of individuals. A decrease in household wages entails a reduction in the
volume of deposits in banks. In this case, the population rarely opens an account
with credit institutions. The next problem is high competition in the deposit
services market. Today, there are a large number of banks offering clients various
conditions, and banks should strive to provide more favorable conditions in order
to maintain an advantageous position, i.e., attract as many client funds as possible.
Interest on deposits is quite low. This is the next problem for the development of
deposit operations. Due to the low return that a bank deposit brings, people
sometimes prefer other types of investments. It should be noted that only for 4
years out of the last 15 in the Russian Federation, deposit rates were higher than the
inflation rate, which, of course, affects the attractiveness of deposits.

Of course, we should also remember the factors hindering the development of
deposit operations. Sometimes they do not depend on credit institutions, which
indicates the following: the country is experiencing economic and political
instability; the level of inflation can affect the development of deposit operations of
banks. Promising and reliable banks will not be able to fully develop and prosper if
there is a similar situation in the country, therefore, external factors will negatively
affect the activities of credit institutions. Therefore, the situation in the country as a
whole can be attributed to the problem of developing deposit operations of banks.
Financial illiteracy of the population is also a problem for attracting funds from the
population on deposit. This manifests itself in the fact that depositors tend to turn
to high-risk banks. They believe that the more favorable the offer, the more reliable
the bank, and sometimes because of this they lose their funds. Let us present a
diagram of some problems in the development of deposit operations.

There is also a problem of long-term resources in the banking system. Citizens'
distrust of banks, depositors' worries, and gaps in knowledge regarding finance
lead to depositors withdrawing their funds from credit institutions as soon as
possible. As you know, raised funds help credit institutions carry out active
operations. The more funds are attracted on a long-term basis, the greater the
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number of active operations that banks can carry out. In the case when funds are
withdrawn from banks, investment processes do not develop, and the purchasing
activity of citizens decreases, which, in turn, negatively affects the country’s
economy as a whole.

The development of banks' deposit operations can be hampered by a weak
sales and service system. Small coverage of the customer base, low income from
most products, a fairly low level of sales - all this weakens the sales and service
systems. And, of course, the development of deposit operations of credit
institutions is hampered by weak marketing. Another problem is the ill-conceived
deposit policy of banks. A competent deposit policy is the key to a bank’s
prosperity. The structure of a credit organization's banking resources depends on
the degree of its specialization or universalization, the characteristics of its
activities, and the state of the market for loan resources. The main principles for the
formation of a bank's resource base are the principle of adequacy of equity capital
for its functioning and the principle of matching the nature of bank assets with the
specifics of the resources mobilized by it. These principles most broadly reflect the
specifics of the resource base of a credit organization and the features of its
formation. The resource base created on this basis is capable of ensuring the
liquidity and financial stability of the bank.

In order to strengthen the resource base, as well as be able to increase it, a
credit organization must a competent deposit policy must be developed. It should
be aimed at the interests of investors of different age categories. The credit
institution provides depositors with different types of accounts to choose from. In
order for a bank to have a competitive advantage regarding deposit operations, it
needs to develop profitable deposits, possibly providing benefits to certain
categories of citizens. In order to increase their resource base, credit institutions
should pay due attention to banking marketing, which is an important component
in strengthening the deposit base. The approach to the client, methods of
communicating with him, certain advantages for the client when choosing a
particular bank, which allows the bank to get ahead in the competition, managing
the effectiveness of services - all this constitutes the key techniques of bank
marketing. In parallel, in order to make a profit, a credit institution should strive to
take care of its clients, which will attract a large number of potential depositors and,
therefore, will contribute to the prosperity of the bank. The desire to direct your
policy only to make a profit, forgetting about the interests of clients, ignoring their
preferences and leaving their needs unnoticed, will be the wrong approach .
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To improve deposit policy, it is necessary to pay attention to the following
main areas of banking marketing:

1) improvement of the organizational structure of the credit organization;

2) effective application of price (non-price) characteristics of the deposit
product provided;

3) promoting deposit products by establishing relationships with depositors,
gaining trust and demonstrating concern for the interests of depositors;

4) increasing the quality level of deposit products;

5) determination of priority clients;

6) assigning personal managers to priority clients;

7) creation in the bank of a certain division consisting of persons responsible
for the promotion and sale of the product;

8) setting goals and objectives to improve the approach to depositors to further
attract a large number of clients.

Here is a list of actions that can improve deposit policy:

1) ensuring insurance of deposits of individuals, increasing the financial
stability of the bank by issuing securities (this will increase the amount of equity
capital);

2) analysis of the savings market, determination of the bank’s place in the
deposit services market (indicator of household income, volume of customer funds
attracted to deposits, analysis of rates offered by other banks);

3) increasing the attractiveness of deposits by introducing various accounts
with favorable conditions for clients;

4) use of advanced technologies (for example, providing the opportunity to
open an account without visiting the bank; improving Internet banking);

5) good quality of service.

It is necessary to introduce simple and customer-friendly deposit products. It
should also be remembered that they should not bring significant costs to credit
institutions. You can offer convenient forms of deposit servicing by carefully
studying the interests of depositors. We should also not forget that the bank’s
reputation affects the demand for deposit services, so the bank must take care of
securing a good reputation and strive to achieve the status of a reliable bank.
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